
Subject: Re: Radio's Popularity 
Posted by Souldude on Thu, 23 Sep 2021 08:49:17 GMT
View Forum Message <> Reply to Message

Barryso wrote on Tue, 21 September 2021 08:12
The big companies now controlled all the major radio markets and could format the stations with
proven, profitable programming.  So the stations in all the markets were essentially the same even
if that particular format wasn't really what the local market wanted.  There weren't any small,
independent stations left to fill the void anymore.
Then they started expanding the number of minutes of commercials played every hour.

Without local stations, there is no authenticity, and radio stations end up as money-driven instead
of having an initiative. It's unfortunate, and I find it dehumanizing that commercials dominate the
content. It only conditions people into paying more attention to certain brands.
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