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Interesting post, Wayne!  That was a great read.  I'm just the opposite in that my instant reaction is
to recoil from new tech because I don't like change and I know how we're being monetized and
commodified.  However, I buy the gear as soon as the bugs are worked out and I typically enjoy it.
I guess it almost feels inevitable and I don't want to behind the curve.  I'm only nostalgic for things
that were made better back in the day - more durable and made with quality materials - but much
of what we have today is an improvement in terms of options and convenience.  

@Madison, I think streaming options have made the biggest impact.  Streaming led to the further
decline of radio channels and their audience.  Streaming led to many of us cutting the cord on
cable.  Netflix, Hulu, Spotify, are all fantastic, or at least they were at first.  Unfortunately, prices
started going up and exclusive deals were reached which meant we needed to pay for more than
one service.  Then cable got smart and started offering some shows only on their own streaming
service like Picard on CBS All Access.  So, even if you pay for cable, you'll still need to subscribe
to that other service. One thing cable hasn't done is lower their prices, which is usually how
businesses react when they're losing customers. That part is interesting to me.  Basically, I think
it's a constant battle between consumers and big companies.    
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