Subject: The media / corporate monopolies don't decide
Posted by wunhuanglo on Thu, 17 Aug 2006 09:48:16 GMT

View Forum Message <> Reply to Message

WE decide. You know how you keep Clear Channel from programming the same limited crap in
every market? Don't listen. If you get an Arbitron diary put down that you're a male, 18 to 34, and
all you listen to is NPR - two bad books and Clear Channel will dump the local turkey like a hot
potato.Object to Sahron Stone flashing her near-50 beaver on screen? Don't buy a ticket, don't
rent the DVD - bye-bye Sharon Stone's beaver. Don't like Wal-Mart? Don't go in there. If enough
people with the ability to choose (not the desperately working poor who can't afford to) do that,
Wal-Mar profitability will plummet and the family will change. Don't like broadcast TV? Neilson
works just like Arbitron.It does, and always has, come down to one and only one thing (bless
Cuba Gooding, Jr.)SHOW ME THE MONEY!
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